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Proudly,
Made in Brunei!

Welcome to the inaugural issue of Inspire 

Magazine!

Many people may be wondering why Aewon 

has chosen to be associated with a print 

publication that focuses on people?

Although Aewon is primarily in the business 

of providing quality garments and gifts for 

personal, corporate and industrial use, we 

firmly believe that it is ‘people’ – whose hard 

work, commitment and passion that form 

the fabric of a strong society. The goal of 

this magazine is to therefore recognise and 

highlight the many people who are making a 

positive impact in our society.

At Aewon, it is our passion to design 

outstanding garments that you can be proud 

of wearing to make a difference in whatever 

you do on a daily basis. 

We hope that Inspire magazine will help ignite 

your passion and desire to excel, hence 

making you feel proud to be Bruneian.

Lau Chai Seng
General Manager
Aewon

WELCOME!

"It is our passion to design 

outstanding garments 

that you can be proud 

of wearing to make a 

difference in whatever you 

do on a daily basis."



Welcome to the first issue of Inspire magazine. As the 

title suggests, this is a publication that will rejuvenate 

your soul. It is a collection of stories that will push you to 

go the extra mile and a platform which will confirm that 

you are not alone in believing that attention to details; 

excellence and passion do actually matter.

A common question kept on recurring when we went about 

pitching the idea of Inspire magazine to our advertisers: 

What is the demographic of your readers? The short 

answer is that the demographic of our readers knows no 

bounds.

We refuse to categorise our readers by their age, gender, 

education background or even their income level. To us, 

this publication is written for people who share the same 

aspirations and the same mindset. Together, they spell: 

Unrelenting Growth. 

On a personal level, the subject of this magazine is one 

that is close to my heart, as I owe it to the people who 

have inspired me in the past to share their stories with 

you. Together, we are going to tap into their experiences 

and wisdom and also learn from their mistakes to improve 

our own lives.  

And finally, this magazine is being produced based on a 

belief; that the secret to happiness lies in doing what you 

love. Sadly the number of people who do this represents 

less than 5% of the general population, anywhere. We 

believe that revealing these secrets is essential in order for 

you to find real purpose and happiness in your life. 

And why is this important?

Because life is simply too short to live otherwise. 

 

FROM THE EDITOR

Ready to 
Inspire! 

Disclaimer

Inspire Magazine is being sponsored by Aewon and will be available to the 
public through free distribution, subscription, online publication or sale at 
local newsstands and bookstores. However, the publisher / editor - Catalyst 
assumes full responsibility for the magazine’s editorial content.

All Rights Reserved

No part of this work may be reproduced or transmitted in any form or by any 
means electronic or mechanical, including photocopying, recording or by 
any information storage or retrieval system, without the written permission 
of Inspire Magazine. 

PUBLISHING INFORMATION
Inspire is a quarterly magazine on Passionate 

People in Brunei doing works that matter.
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Hjh Nurul is the Deputy Head of 

Consumer Banking and the Head of CSR 

in BIBD. She has worked with BIBD for 

over 18 years in the areas of Finance 

and Investment banking. Her current 

portfolio includes managing the Sales & 

Distribution Channels of Consumer and 

Retail Banking. Hjh Nurul holds a BA in 

Accounting & Finance from the UK and 

was an IBB scholar.

HJH NURUL AKMAR JAAFAR

DRAFT
NOT TO BE CIRCULATED

CONTRIBUTORS

Dato Timothy Ong is a leading Brunei 

businessman and the Chairman of Asia 

Inc Forum, he is also an acclaimed 

facilitator of business and public policy 

dialogue in ASEAN and beyond. He 

served as the Acting Chairman of the 

Brunei Economic Development Board 

(BEDB), Brunei's leading economic 

agency from 2005 to 2010.

Rano Iskandar is the nation's leading 

blogger who reports on current affairs, 

events and news. Dubbed a walking 

marketing machine, Rano is arguably the 

most connected person in Brunei. Follow 

him on www.Rano360.com 

Thanis Lim is a food journalist with work 

published in the Lonely Planet. His blog 

posts on food in Brunei, Hatyai and 

Penang are highly ranked on Google. 

Thanis has also won acclaim and awards 

for his cooking. You can watch Thanis on 

RTB  every saturday at 10.30am or visit 

his blog at 

www.thanislim.com. 

Elizabeth Sim works for HSBC as the 

Human Resource Manager. With a distinct 

interest in people and an unparalleled 

appetite for knowledge, Elizabeth 

holds a monthly public forum in which 

inspirational Bruneians discuss new 

and interesting topics. Find out more by 

emailing timeoutwithliz@gmail.com

DATO TIMOTHY ONGRANO ISKANDAR 

THANIS LIM

ELIZABETH SIM 

ISABEL VALLE

Isabel Valle is a certified Executive and 

Leadership Coach. She is also a mentor 

and the Founder of Global Room in Brunei. 

Isabel has held senior positions within the 

hospitality industries in countries around the 

world. Learn more about her at

www.isabelvalle.com

www.icondesignstore.com



uotesQ
Creativity
 is just connecting things. When you ask creative 

people how they did something, they feel a little guilty because 

they didn’t really do it, they just saw something. It seemed 

obvious to them after a while. - Steve Jobs

No doubt, I received my share of bad press 
coverage, but career wise, this announcement 
has opened up many exciting new  

Opportunities   

for me.
- Wu Chun on the subject of taking the risk to 
announce that he is a father.

If you think about the exterior 

too much, you will not be able to 

Focus.
- Fakhrul Razi

We believe that when people 

come together and speak 

to each other without fear 
or anxiety, it brings out the 

Best in them.
- Dato Timothy Ong

“Go Crazy!” 
Greg Chin on the 
two simple words 
of advice given by his 
teacher to spark his 
passion for art. 

Talent 
can only get you so far – 
hard work ALWAYS has 
to be invested to take 
you to the next level. 
- Maria Grace Koh

What if 

Brands like 
Apple and Audi both 
had the same logos 
that featured the letter 
A, and their print ads 
simply read 'buy our 
products'?
- MixMediaWorx's Creative 

Director's response to the 

question "Why Design is 

important to business?"
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The fashion industry in Europe 

creates some of the world's most 

recognisable brands such as Armani 

and Louis Vuitton.  It has also 

produced some of the richest people 

in the world; the owner of Zara, 

Amancio Ortega, who was named 

the third richest man in the world  

according to Forbes magazine 2013.
 

What are some of the secrets behind the 

success of the fashion industry; what are 

the latest trends and what are some of the 

lessons in branding that can be learnt?

We spoke to Ms. Sarina Chieng, who has 

returned to Brunei recently after having 

acquired a Master in Fashion Management 

from Domus Academy in Milan on these 

questions. 

Why did you pursue your Master in 

Fashion Management in Milan?

I wanted a change from my current 

environment and to gain a different 

perspective on fashion. Pursuing a course 

overseas gives direct access to the fashion 

system within a supportive environment. 

Most of all, I have always been fascinated 

by how fashion brands are able to keep re-

creating that magic and evolving without 

losing their core identity.

What was the course about?

It covers everything one needs to know 

about the fashion industry from product 

development to launching events. The 

learning strategy involves a constant 

dialogue with managers, fashion industry 

practitioners and creative professionals 

working in the fashion world.

What were some of the highlights of the 

program? 

Definitely the opportunity to work with 

major luxury brands and pitching our 

ideas against the project brief in real time. 

We worked with brands such as Issey 

Miyake, Calvin Klein Collection, Cartier 

and 10 Corso Como. My personal favorite 

was creating a marketing campaign for 

a perfume launch ‘Pleats Please’ by 

Issey Miyake. Our group presented a 

vending machine concept, which was 

unconventional for a luxury brand but the 

brand representatives loved the idea.

Tell us about the Fashion Industry in 

Europe.

The European market is home to the 

most absolute brands, which explains the 

strong predominance in the luxury market. 

However for the first time in history 

luxury brands face competition from 

mass premium brands such as Zara and 

Topshop. Today, fashion brands/luxury 

groups are present in many industries: 

clothing, shoes, leather goods, eyewear, 

perfumes, cosmetics, furniture, hotels/

restaurants/spas etc. Competition in 

fashion goods pushes companies to 

explore opportunities in other areas and 

for this reason they are multi-business. 

High quality and design is not enough. 

Brand, communication, retail and value 

chain dominance are the new assets.

Please elaborate on Value Chain 

Dominance?

A good case study on this is Luxottica 

Group - a leader in premium, luxury and 

sports eyewear. The group’s present 

strategy involves direct control over its 

entire production platform all the way to 

distribution. They own 7000 retail stores 

all over the world for eg. Sunglasses Hut, 

OPSM, optical departments at Target etc. 

For this reason, so many luxury brands go 

to Luxottica to manufacture their eyewear 

and access the group’s distribution 

network. I believe they own a large part of 

the global eyewear industry.

Are Zara, Top Shop, H&M and chains 

like Uniqlo good news for the fashion 

industry and the consumer? What is 

your opinion?

I think a lot of these fast fashion brands 

really took off when fashionable people 

(bloggers/editors/celebrities) began 

endorsing looks combining high street 

brands with luxury brands resulting in 

even more consumer demand than ever. 

This puts a lot of pressure on factories 

to deliver quality products with much 

shorter lead times. Some companies have 

started to address problems associated 

with fast fashion by training their buyers 

in responsible buying practices. Other 

fashion companies have chosen to 

integrate recycled textiles and clothing 

in their collections. We can also see that 

these same fashion brands have begun 

introducing more premium lines, a strategy 

to shed their poor quality image as a 

fast fashion brand. Whether we like it or 

not, these brands have their place in the 

market and are here to stay.

Lessons from Milan
Branding, Trends and the Future of Fashion
A Bruneian girl's experience in the fashion capital

Picture: Ms Sarina Chieng with fashion       
             stylist Feyza Ogras

Are there any unforgettable experiences 

or legends in the fashion industry whom 

you have met?

We had a few designer legends like Domenico 

Dolce and Roberto Cavalli who gave talks 

but personally I was most inspired by Felice 

Limosani. He tells stories and communicates 

‘concepts' and corporate values through 

multimedia art installations. He has done 

such amazing work for brands like Adidas, 

Tods, Swarvoski, Emiliio Pucci etc pioneering 

new forms of corporate branding to engage 

the new consumer. We asked what made 

him such a successful ‘concept’ designer 

and his answer was his 20-year experience 

as a music DJ. He is so passionate about his 

work; it’s hard to keep up with him when he 

starts talking!

What is your message to those 

passionate people who want to pursue an 

extraordinary career?

Trust your intuition 

and be ready to leave 

your comfort zone. It 

helps to write down 

what you want to 

pursue and list all the 

reasons why you want 

it. Keep the list to

remind yourself 

especially during 

challenging times. 

A positive mental 

attitude also goes a

long way! 

SARINA CHIENGFASHION    
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HUMANS OF BRUNEI

A random insight into the minds of everyday Bruneians
Humans of Brunei for the latest posts

What's your favourite drink?

Avocado Mango

Pretend you don't like Avocado

Mango pear Fresh mint

Pretend you don't like mint

Then the mango pear red apple

I'll take that

What was the happiest thing 
that happened to you today?

My son helped make pizza!

What has been the

biggest struggle?

Customer complaint.

Like what for example?

Oh they get a wrong 

order then they blame us 

waitresses.

What is your greatest achievement thus far?

Discovering 1-stop-Brunei, saving a leopard cat 

and winning a 'Man of the Match' award against 

Maldives for Brunei.

What are you thinking of?

Striking a lottery...

So what will you do if you 

were to strike a lottery?

Holiday...holiday...holiday...

CELEBRATE!

I'm hungry. Where is best place 
for makan? Say breakfast lah.

Ada sushi over there.

Describe to me a 

WOW moment in 

your life.

I once backflipped 

into a pool. That was 

pretty wow.

What mottos do you live by?

Live to the fullest.

Anything else?

There are too many. This should 

be enough.

An amazing bowtie 

outfit. And a person 

willing to pose to make 

it work.

What has been your saddest

moment?

I went for the CCT singing 

competition and the entire crowd 

was cheering for the only other 

finalist and not for me.

Did you at least win?

Yes.

Taken at McDonalds, Gadong

What's your 
favourite 
part about 
him?

He's 
hardworking.

XIAO WEI SAM KOAY ROYSTON POH

BY

INSPIRE14 JAN-MAR 2014 15
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Inspire: Asia Inc Forum is a tiny company in 

terms of its size (head count of about a dozen 

people), but it has a huge impact on policy 

makers as well as the business community 

both locally and internationally. Tell us about 

your original vision for this organization and 

has this vision been realised?

My original vision for Asia Inc Forum is still 

the current vision: that we will be a platform 

for influence within Brunei and  the region.

Have we achieved it? No. But we are moving 

in the right direction. We just finished 

organizing a very successful APEC CEO 

Summit in Bali. Indonesia is a huge country, 

over 200m people, and they engaged this tiny 

Bruneian company to work along side this 

project. This was a very inspiring experience 

for us because it shows us that you can have 

a major influence, even if you are very small 

and come from a small country.

People often ask us: are you in event 

management? Event management is part 

of what we do, but it is not the core part of 

our business. The core part is that we bring 

people together - people who matter. We 

create a situation where they talk to each 

other.

In Indonesia, we helped to frame the program, 

we created the right situation for the right 

people. For example, we had a very good 

panel with Prime Minister Lee Hsien Long 

from Singapore together with three other 

business leaders who had a discussion about 

the right topic. 

This requires an understanding of what kind 

of person fits in where. We believe that when 

people come together and speak to each 

other without fear or anxiety, it brings out the 

best in them.

Inspire: And opportunities happen? 

And opportunities happen. A lot of people 

would ask, what opportunities come from 

the event? I don’t look at it like that, because 

opportunities come in unexpected ways. You 

meet someone, nothing happens, 6 months 

later you get a call from them. Sometimes, 

it’s two years – and then something happens. 

I met a Bruneian businessman who told 

me about a very interesting encounter with 

a retired Indonesian tycoon. During the 

meeting, the tycoon said he had retired and 

was not interested in business anymore. So 

the businessman said never mind, and they 

chatted. The chemistry was very good, the 

tycoon liked him but he then left the meeting 

thinking – nice chat, but nothing came out of 

it. Two weeks later he got a phone call from 

the tycoon. “I have a piece of land in Bali, I 

have no ideas for it, I am retired. But if you 

have any ideas, it’s yours to develop.”

I think we must not think of opportunities in 

a literal way, where one must get a return 

right away. People often make the mistake of 

doing that – I’m going to meet him, I’m going 

to ask him for the contract.

Inspire: But isn’t being measurable important 

for the productivity of the meeting?

What we do is that we create a situation where 

people are comfortable with each other. If 

something happens, great. I believe there is 

something positive in every encounter.

Inspire: So, you are in a way, a very polished 

match making business?

We don’t see ourselves like that. When I 

go to these (networking) meetings, I see all 

kinds of people. Some are very alert – they 

are watching (for opportunities), I see people 

who are very detached, standing in a corner 

and expecting people to come to them.  I see 

eager faces, people who put up their hands 

everytime there is a question. And I see those 

who are always waiting to ask the perfect 

questions, but who never ask. I see those 

who rush out to give business cards and 

brochures. If I were to coach them, I’d say I 

know you are hungry, but have some restraint, 

as being overly zealous can be annoying. So 

it is all about being watchful and alert.

In business, luck matters. Those who are alert 

tend to be more lucky. There are those people 

who claim that they are always unlucky. But 

they should look at themselves and ask “Why 

am I so unlucky?” Maybe you have made the 

wrong decisions, maybe you mix with the 

wrong company, maybe you are not alert.

Inspire: So, it is also a skill to be productive in 

networking meetings. 

It is a skill. And it is also about being alert; 

which is something that everyone of us can 

do. It is about being in the present, about 

being mindful.

Face to Face with Dato Timothy Ong is a 

regular feature on business, leadership and 

life. Check this space for more of his wisdom 

and experiences.

ON VISION, 
OPPORTUNITIES 
AND LUCK!

FACE
TO
FACE 

DATO 
TIMOTHY 
ONG

W
IT

H

Executive Chairman, Asia Inc Forum
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AEWON GALLERY at Airport Mall, Berakas 

 AEWON
GALLERY

AEWONRETAIL INNOVATION    



The internet has changed the way we live and how we 

do business. However, this revolution in technology 

means that those in the retail industry are now faced with 

fierce competition from internet businesses. As a result 

of this, many of the traditional retail companies globally 

that have not evolved to meet the changing market have 

been forced to close down. And, Brunei is no exception 

to this trend. 

In this issue, we take a look at Aewon's new retail 

strategy that’s been designed to face future challenges. 

Using the innovative concept of an art gallery to 

showcase their products, Aewon aims to engage  

customers on a whole new level.

Read on to find out more!

Kevin Lau,

Head of Marketing 

Aewon

INSPIRE20 JAN-MAR 2014 21
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Aewon has launched Inspire magazine in 

conjunction with the opening of  Aewon 

Galley. Tell us about the link between the 

two.

The launching of this magazine and the 

opening of the gallery could not have been 

better timed, since these two projects are 

intrinsically linked.  Inspire Magazine is about 

inspiring the next generation of Bruneians 

to be more innovative, to take risks and to 

pursue their passion. And our company is 

committed to supporting people with passion 

and visionary ideas. We are therefore excited 

to be leading the way with this innovative 

gallery concept in retail marketing. 

The first of its kind in Brunei, the Aewon 

Gallery has been specifically designed to 

give the customer the experience of being 

in an art gallery. This means that members 

of the public will be able to wonder around 

and view our attractive product exhibitions 

without being confronted by sales staff. We 

are endeavouring to make the customer’s 

retail experience truly unique, comfortable 

and convenient. 

Where did the idea of a gallery come from?

Many renowned international fashion brands 

have flagship stores in prime locations in 

major cities which are used to showcase 

their background, their stories and their 

development over the years. These stores are 

not primarily used to increase sales- but have 

proven to be an effective way to promote 

branding and to increase product awareness. 

So too, we believe that Aewon Gallery will 

help to differentiate our products from others 

on the market and will also help the customer 

to gain a better understanding of what we are 

all about. 

In Brunei, we noticed that consumer 

exhibitions are a hugely popular event which 

is enjoyed by the majority of shoppers. 

Therefore we think that the idea of exhibiting 

products in a non threatening manner is the 

way forward in a market which is becoming 

more sophisticated. 

What can we expect from Aewon Gallery?

From the moment customers step into the 

store we want them to feel as though they 

are entering an art gallery. Our layout, lighting 

and even music all work together to create a 

calming and inviting environment. Our design 

means that all of our products can be easily 

viewed and we aim to change the themes of 

our displays on a regular basis to keep our 

customers interested. 

This gallery is not only limited to showcasing 

Aewon's products, we would also welcome  

collaborative ventures with the local creative 

industry so that we can create a win-win 

situation for all.

Tell us more about this 'non-threatening' 

retail environment.

More often than not when you enter a retail 

shop, you are pressured by the sales people 

to make a purchase. The concept of a gallery 

setting is very different. Instead of following 

the customers around and encroaching on 

their personal space, the gallery setting 

invites customers to view the products at 

their leisure and to then ask questions if they 

wish to - our staff members will always be 

on hand to help with enquiries.  We are also 

happy to take orders on the spot, and to even 

create personalised T-Shirt designs within 15 

"The Aewon Gallery has been 
specifically designed to give 
the customer the experience 
of being in an art gallery." 

minutes using our digital machine. But the 

most important difference that customers 

will notice in this gallery setting is that unlike 

other stores, our main objective is not the 

aggressive pursuit of sales. Hence, they will 

be able to have a more relaxed and pleasant 

shopping experience.

Aewon Gallery is located on the first floor 

of The Airport Mall. Spanning an area of 

3,600 square feet, the retail store consists of 

eight booths, currently exhibiting Aewon's 

merchandise including School Uniforms, 

Tourist Souvenirs, Professional Outfits, 

Safety Equipment & Garments, Corporate 

Gifts and Fashion Wear. 

AEWONRETAIL INNOVATION    
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SHOOTING FOR 
THE STARS

Maria Grace Koh holds the record for being one 

of the fastest female swimmers in Brunei. If she 

had had it her way, she would have pursued 

swimming professionally. Academically, she 

also excelled as one of the top students in her 

class. She could also have chosen any career: 

medicine, law, engineering, you name it. 

Maria picked singing. 

Today, Maria is majoring in Pop Vocals at 

LASALLE College of the Arts in Singapore. 

This renowned Performing and Visual Arts 

institution is reputed for nurturing some of the 

region’s top  creative talents such as Kit Chan, 

Inch Chua and Sezari Sezali. At LASALLE, 

Maria is being coached by some of the region’s 

most elite trainers, including Babes Conde 

who was a mentor for Singapore Idol. 

In April of last year, as part of an exam 

Maria had to perform a Solo Pop Recital as 

part of the ‘Esplanade – On the Waterfront’ 

series before a crowd of 2,000 people . This 

experience strengthened her resolution to be 

a professional recording artist and performer. 

On the stage during that solo performance, 

she had a powerful epiphany – she realized 

that she’d always been destined to sing. Then 

in July, Maria was asked to represent Brunei 

in the World Championship of Performing Art 

competition in Hollywood, she won 5 Silver 

medals for our Nation. 

At twenty-one years old, Maria’s career is 

just beginning and yet she has managed to 

achieve more than most people ever do in a 

lifetime. From an early age Maria’s journey and 

choices have been anything but ordinary. Join 

us, as we explore the motivation behind her 

extraordinary path and discover the secret to 

her success. 

1. What intrigued us about you is that you 

seem to have the ability to achieve very high 

levels in whatever field you choose. How much 

of it is talent and passion; and how much of it 

is hard work?

One thing that I strongly believe in is that ‘you 

can do anything you set your mind to’ – this 

is one of my most important mottos in life 

and this is pretty much how I’ve been able to 

achieve everything I have up until now! 

Talent can only get you so far – hard work 

ALWAYS has to be invested to take you to the 

next level and if you’re passionate about what 

you’re doing – there’s no stopping you from 

reaching your goal.

2. In a recent conversation we had, you 

mentioned that you do not choose a challenge 

unless you are confident that you could ‘win’. 

Would you say that making prudent choices 

has in some way enabled you to achieve 

success? 

I don’t think I would set myself a challenge if I 

didn’t have much of an interest in it. I set myself 

goals that are just outside of my comfort zone 

– this enables myself to be pushed in new 

directions and allows me to ‘grow’. I don’t 

think prudence has much to do with it – I really 

do think that no matter what goal you set for 

yourself, if you commit to it whole-heartedly 

then you shouldn’t have any problems getting 

there! Carpe diem!

3. Describe a typical day as a vocal student at 

LASALLE. 

As a student, I still follow my normal school 

timetable, as well as my vocal exercises – it is 

always important to practice …practice makes 

perfect! Apart from this, I am a person who 

manages my time well, so I always have time 

to complete my assignments and properly, 
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“Growing up, 
I’ve always 
wanted to 

represent my 
country, to tell 
the world that 
there is more 

to this tiny little 
country other 

than oil and 
gas.”

hang out with my friends, do exercise, 

and spend some alone time relaxing and 

reflecting. As for songwriting – whenever the 

inspiration hits me! 

4. Tell us about your home environment.

How did you even convince your mum and 

dad to allow you to choose singing as a 

career? How did your parents shape who 

you are today?

I couldn’t have asked for a better home 

environment than the one I grew up in and 

still am in now. Not being biased, but I have 

the BEST parents in the world. They have 

never once doubted me (or if they have, I 

have proven them wrong! This is something 

else I enjoy doing, proving people wrong) 

and have supported me 100% in every 

single thing I have wanted to do.

One thing I believe that is so essential to 

children’s development is the support they 

get from their parents and siblings – it really 

goes a long way. Many people think that it 

was my parents who pushed me to go into 

everything as a kid, but actually it was me 

who wanted to do everything! 

My parents taught me to prioritise, so I 

wouldn’t just be a ‘jack-of-all-trades’ and 

‘master-of-none’. Whatever it was that I 

wanted to do, my parents and brothers have 

always been there to support me no matter 

what – whether I fail or succeed, they have 

always been there to cheer me on. They 

gave me space to grow and ‘find my place’ 

and I think I’ve turned out alright! 

My parents kind of realised my interest in 

music at a very young age and helped me 

to develop by sending me to piano lessons. 

Later on when I decided that this was what 

I wanted to do for a living, my parents 

encouraged and supported me to go all the 

way.

In a nutshell, I really just have the BEST 

FAMILY ever! 

5. What do you aspire to achieve in your 

singing career?

If I had things my way, after finishing my 

studies I would like to record my original 

material and go on tour with my (amazing) 

band – preferably internationally. I really 

want to put Brunei on the map in the area of 

music and I believe in my material and that’s 

what counts. To be able to touch hearts and 

move others is something I’ve always been 

set on doing and that’s what I’m going to 

do! Winning a Grammy wouldn’t be too bad 

either and hey – here’s to wishful thinking.

Go for the Grammy and put us on the world 

map, Maria! As you so eloquently put it, 

"You can do anything you set your mind 

to." Maria's single, ‘Hello World’, is currently 

available on iTunes under her stage name, 

‘Eia’.

Maria Koh performing at The Esplanade, Singapore
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Feature > Fakhrul Razi08

T
he launch of Wu Chun's new book, 

Ignite Courage caused a media frenzy 

across Asia. 

Anyone who keeps abreast of Chinese 

entertainment news would now know that Wu 

Chun is married and has two young children. 

This admission got critical reviews from the 

press and proved to be a very emotionally 

challenging time for Wu Chun. 

We spoke to him about the courage that it 

must have taken for him to reveal this very 

personal side of his life to the media.

Tell us what was going through your 

mind during the book launch when you 

announced that you are now a family 

man?

As I sat on the stage throughout the half an 

hour interview I was (almost) blinded by the 

flashlights shooting at me from the flood of 

reporters. It was non-stop. They took pictures 

of my every gesture. The way they scrutinised 

my private life was pretty intense. Some 

reporters even demanded a public apology 

from me for withholding information about my 

private life.

On the other hand, some reporters gave me a 

lot of encouragement for my decision to step 

up and make the announcement. 

Did the announcement do any damage 

to your entertainment career?

Good question. Prior to the announcement, 

I was thinking that it could either go one 

way or the other. And I was preparing for 

the worst. No doubt, I received my share 

of bad press coverage, but career wise this 

announcement has opened up many exciting 

new opportunities for me. I must also add 

that I was encouraged by the outpouring of 

support from netizens and fans. 

And after the initial shock had worn off the 

press actually turned around and gave 

positive comments. 

As for brand Wu Chun in the entertainment 

industry, apparently my image has shifted 

from being free and single to now being a 

responsible husband and father. My manager 

has been receiving a number of endorsement 

inquiries from new organisations which we 

had not previously considered. For me, the 

biggest bonus is that, most of my fans stood 

by me. I received messages like – ‘I used to 

IGNITE COURAGE:
THE STORY BEHIND WU CHUN'S NEW BOOK

Wu Chun's Brunei book launch in Fitness Zone, Kiulap Photo by Greg Chin

love Wu Chun but now I love Wu Chun and his 

whole family.’

We printed 20,000 copies of the book, 

not only did it hit the top of Taiwan's book 

chart on the first week that it was launched, 

but it is now sold out! We are now in the 

process of printing more copies. As far as my 

entertainment career is concerned, I am still 

doing what I love and that is making movies 

for my fans and continuing to inspire them 

with the same positive energy that they have 

given to me. 

What do you say to the pundits who 

viewed the announcement as a 

marketing ploy to sell books?

So far the book has raised BND 150,000 all of 

which will be distributed amongst NGOs that 

support cancer foundations in China, Taiwan, 

Hong Kong and Brunei. This is a cause which 

I have also been personally supporting. 

How did you summon the strength to 

take such a bold step?

I came across a quote that said, ‘Courage 

is not the absence of fear, but rather the 

judgment that something is more important 

than fear.’ I think that pretty much sums it up. 

Aside from the announcement about 

your family life (which took up only 3 

pages of the entire book) what was the 

book’s main message?

The book documents the ups and downs of 

my life’s journey and the lessons which I have 

learnt along the way. I'm a reader myself, and 

I owe a great gratitude to the many authors 

whose works have influenced me. This is my 

small way of giving back to them and to the 

community. Hopefully, it will inspire others 

to be courageous but more importantly, to 

pursue their passion and find greatness in 

what they do. 

On his 30th birthday Wu Chun made a wish list 

of all the things that he wanted to accomplish 

by the age of 70 and on that list was writing 

a book.  It has taken him four years to do this 

but he can now tick it off the list. Interestingly 

enough Wu’s book also highlights the top 10 

books which have inspired him along with 

many motivational quotations from famous 

people.

One of our favourite quotes from this book is 

as follows:

"I have seen people that are extremely brilliant 

and they don't have the staying power. They 

don't have that never give up quality. I have 

said that other than bad ideas, which is a 

reason for failure, the ability to never quit 

or give up is something that is very, very 

important for success an entrepreneur." 

Donald Trump.

"Courage is not 
the absence of 
fear, but rather 
the judgement 
that something is 
more important 
than fear."

WU CHUNINTERVIEW
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FAKHRUL
RAZISinger,

Songwriter

T
he first time I saw Fakhrul 

perform was a year ago at a 

friend’s wedding. When he 

sang the whole auditorium stood still - 

everyone in the audience stopped and 

was completely mesmerised by every 

word that he sang. I remember saying 

to my wife this guy clearly doesn’t 

belong on this stage as a wedding 

singer, he’s destined for greater heights. 

As it turns out, I was correct. Exactly 

a year later, the newspaper reported 

that Fakhrul had won a total of five 

awards in the World Championship of 

Performing Art (WCOPA) competition in 

Hollywood. And recently, he released 

his much anticipated single “Buat 

Yang Terluka” which has captured 

the hearts of everyone.

The astonishing thing about Fakhrul 

Razi is that in spite of his great talent 

and achievements, he does not seem 

to understand the magnitude of his 

stardom. Even today he continues 

to accept invitations to sing at 

company functions and weddings. 

So when I invited Fakhrul to do this 

interview,  I was surprised that a 

man like him who is accustomed to 

the stage and spotlight, sounded a 

even a little bit nervous.

Photo by Arthur John Am

FAKHRUL RAZICOVER STORY
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To understand this phenomenon, 

one has to understand how Fakhrul 

Razi approaches the idea of success. 

According to him, success has got 

nothing to do with winning the first prize; 

popularity or even the amount of money 

that’s in your bank account. In fact, he 

sees these factors as a distraction from 

his art, which is his music. He said that 

“If you think about the exterior too much, 

you will not be able to focus.” He added, 

“If I have inspired even one person 

with my singing, I have succeeded.” 

Which is why it makes no difference to 

him, whether he is singing on the stage 

in Hollywood or to an audience at a 

wedding reception.

The question is how does Fakhrul remain 

so grounded and maintain his values in 

this type of industry? We believe the 

answer lies in a poem which we found 

on Fakhrul’s facebook page, posted last 

year on his birthday:

On my 33rd birthday, I wish I turned 16 

again. Why? On my 16th birthday my 

dad bought me donuts ( the 50 cents- 

old school- Indian bakery - sugary kind) 

for my "birthday cake" , and we ate them 

together after we had our usual gunting 

rambut session in the car, heading home 

for dinner. 

On my 33rd birthday, I wish I turned 31 

again. Why? I was with my mom when i 

turned 31. Just my mom and I. Together 

in JPMC. Was with her every time she 

spent the night at the centre. She had 

cancer, I took care of her. I was next to 

her and I told her it was my birthday. 

She asked me how old I was. Told her 

my age. She smiled (pretty sure she was 

smiling- the room was quite dark) and 

asked for some water. 

Clearly, their concept of birthdays were 

never mainstream: and that influenced 

my perspective on  life. And I thank God 

for that.

To their credit, Fakhrul’s parents have 

raised a young man who has definitely 

not been blinded by popularity, he 

continues to cherish and live by his 

family values. 

What is the Fakhrul Razi story? 

Fakhrul is reluctant to be defined by 

the accolades and the number of mega 

stars whom he’s performed with on 

the international stage. Therefore we 

must begin his story at home in Brunei. 

Fakhrul grew up in a humble, loving 

home with four siblings. None of his 

family members were musically gifted, 

except for Fakhrul who sang nonstop 

from as far back as he could remember.

At the age of five, when a school teacher 

invited a group of kindergarten children 

to sing before an audience, Fakhrul was 

the boy who held on to the microphone 

for the entire show. He had no idea 

whether or not he was a good singer 

then, but he sure remembers how much 

he loved performing on stage. 

At the age of 24, his friends pushed him 

to enter the Talent Time singing contest 

by RTB and he won first prize. It was 

then that he started receiving invitations 

to sing for events and began earning 

small amounts. Fakhrul remembers 

receiving his first paycheck of BND50 

for singing six songs and how ecstatic 

he felt because of the fact that he was 

being taken seriously for the first time as 

a singer. 

In 2010, Fakhrul was invited to sing in 

Kuala Lumpur. When he arrived at the 

airport he felt embarrassed to fill out the 

occupation section on the immigration 

form with “Singer, Songwriter”, because 

at that time he thought that “In Brunei 

no one takes being a singer seriously 

as a profession.” But later on, he would 

come to realise that this was not the 

case. Fakhrul also felt as though he had 

a great weight on his shoulders because 

he knew that he had to do his best to 

represent his small country in front of 

this big league audience. 

What Fakhrul didn’t realize was that, 

not only was he equal to the task in 

Kuala Lumpur but that his voice would 

eventually take him further than he could 

ever possibly imagine. 

“If I have inspired 
even one person with 

my singing, I have 
succeeded.”

FAKHRUL RAZICOVER STORY
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T
he notion that finding your true 

passion and incorporating it into 

your life will make you happier and 

more successful seems so obvious, but how 

many of us really do this? Robinson refers 

to this passion as “the element” or “the 

place where the things we love to do and 

the things we are good at come together”.  

The book is full of anecdotes about the 

lives of well known and some not so well 

known people who have found their element 

and how that has shaped their lives and 

successes. A common theme of these 

stories is that most of these people did not 

do well at school or even enjoy being at 

school. Their successes in many instances 

were achieved in spite of their education and 

not because of it. They became successful 

through combinations of good luck, good 

mentoring, sheer determination and the 

right opportunities to utilise their passion. 

Robinson uses these examples to highlight 

deficiencies in our education systems which 

he argues stifle creativity and individuality 

rather than value and utilise it. His vision is 

that education systems should provide an 

individual centred approach to learning so 

that every child’s unique talents and passions 

can be utilised so that they are motivated 

and inspired in their learning and given 

the opportunity to discover the Element in 

themselves. Robinson believes “Education 

should be one of the main processes that 

take us to the Element. Too often, though, it 

serves the opposite function.”

Personally this book made so much sense 

to me and reinforced many 

of the views I already hold 

about the education system 

and methods of teaching 

and assessment. That is not 

because I share a similar 

experience to people whose 

stories are told in the book 

(I don’t believe I have found 

my element as yet) but rather 

because of my experience as 

a parent trying to navigate the 

education system to ensure 

that my children get an 

education that provides each 

of them with the opportunities 

to become the best that they 

can be and live happy and fulfilled lives. 

As a parent this book has provoked me to 

look at my children differently and try to keep 

more of an open mind about where their 

gifts lie with the understanding that those 

gifts might not always involve academic 

achievement. 

We have been lucky enough to be able to 

choose the schools we send our children to. 

My son starts high school next year and we 

are confident we have made a good choice 

for him. We chose it because it offers an 

inclusive education for a diverse range of 

students. Students’ individual talents and 

passions are encouraged and supported 

and there is a significant focus on providing 

opportunities for students to participate in 

sporting activities, the arts and humanities. 

We hope it will provide the right environment 

for him to both find his “element” and 

achieve his full potential academically, 

whatever that might be.

As for myself? Robinson claims it is never 

too late to find your “element”. I cannot 

help but think that I could have a lot of fun 

exploring further my personal interests and 

passions while keeping an open mind as to 

whether one of these could in fact be my own 

“element”.

I highly recommend this book for both 

educators and parents alike.

Dr. Anne Smith currently lives in Melbourne and is a 

busy wife and mother of Dylan and Max. She has 

also been actively involved in doing research related 

to improving educational/social policies for children 

and young people with disability.

THE ELEMENT 
B Y  K E N  R O B I N S O N
Book review by Dr. Anne Smith (PhD University of London, UK.)

THE ELEMENTBOOK REVIEW
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“Go Crazy!” these two simple 

words of advice given by his teacher was enough 

to spark this young man’s passion for art. And not 

just any type of art, but he was drawn specifically 

to installation art. This type of art is positioned 

at the unique border between architecture, art 

and interior design – it is made up of physical 

experiment, personal expression and designed 

space. I was intrigued by this concept and excited 

to meet this Melbourne trained artist who is now 

back home and creating pieces of artwork which 

are thought provoking and which always succeed 

in getting a reaction from the viewer. This is a 

young Bruneian artist who believes in his art and 

we are proud to be introducing him in this first 

edition of our magazine. 

Being allowed to visit Greg Chin’s studio was 

simply fascinating. In this immaculately organised 

room I was surrounded by evidence of Greg’s 

creative mind at work. Outstandingly different 

pieces immediately captured my attention and I 

was compelled to ask Greg to talk about his work. 

He explained, “The great thing about my art is 

that I can use any type of material when creating 

a piece of artwork. I enjoy finding random pieces 

of material and putting them together to create 

something meaningful. There are no restrictions on 

materials in installation art, it’s up to the artist and 

how he or she uses their imagination.” 

“I will always be an artist – this is who I am. I am grateful to my Dad for inspiring my disciplined work ethic and to my Mum for encouraging my creativity.”

GREG CHINFEATURE
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"Even if I want to express 
a serious or intense feeling 

I try to do this from a 
positive and light hearted 
perspective. My goal is 

not to shock the audience 
– I want them to smile, to 
be curious and of course, 
to learn something about 

themselves.”

Discovering that 
there’s more to art
Coming from a creative family background in which his Dad has a keen 

interest in architecture, his Mum loves sewing and craft and his brother 

is a professional photographer and web designer based in Melbourne 

– it is not surprising that Greg’s love for art started when he was a 

child. Back then he loved drawing, designed his own Christmas cards 

for his family; thought of creative ways to wrap their presents and really 

enjoyed constructing Lego toys. His family appreciated his efforts and 

encouraged him to continue experimenting 

with his artistic abilities. However, because 

he didn’t think that he could consider art as 

a serious profession, he decided instead to 

pursue a Business degree at university in 

Melbourne. But on completing this degree 

he felt “empty”, this was not what he really 

wanted to do. His mother quickly realised 

that he was very unhappy, spoke to his Dad 

and they suggested that he should go to 

art school. It was while doing his Bachelor 

Degree in Fine Art at the Victorian College of 

the Arts that he discovered that “there was 

more to art than just abstract painting and 

simple sculptures. Art school opened my 

eyes to new and exciting forms of art and 

I learnt about techniques which led to my love for installation art.” 

Being in Melbourne was itself an inspirational experience as Greg was 

surrounded by art galleries, museums and amazing architecture. He 

was also able to meet a variety of other artists who he is still closely 

connected to and together they are able to share ideas and motivate 

each other.

Growth through 
awareness
A firm believer in honest criticism, Greg accepts that “he needs to 

know the truth about how others perceive his art if he is to develop 

as an artist.” He knows that everyone has a different view of the world 

and accepts that.  He said that, “As an artist it is not my intention to 

make  people understand my art from my perspective – I just need to 

put it out there and hope that people get something meaningful from 

it. I believe that reaction is better than indifference.”  Self-assured and 

single-minded about his art and what he wants it to communicate, 

Greg revealed that, “When I am coming up with concepts for my 

artwork I am in fact exploring a part of myself that I need to better 

understand. And in so doing, I hope that my audience 

can see what I am going through, appreciate my message - and maybe 

even see themselves in the art and find their own personal message.” 

Art with a
positive purpose
When looking at his work it is obvious that Greg always tries to use 

humour to convey his themes. As he 

explained, “Even if I want to express 

a serious or intense feeling I try to do 

this from a positive and light hearted 

perspective. My goal is not to shock 

the audience – I want them to smile, 

to be curious and of course, to learn 

something about themselves.” 

According to Greg, one of the best 

aspects about being an artist is that 

it gives you the freedom to express 

yourself, and this in itself gives you an 

immense sense of joy. For instance 

he explained, “If an issue is on my 

subconscious then it automatically 

manifests itself in my art. An example of this is my serious concern for 

ecological issues - this is very apparent in my artwork. I am extremely 

happy that my art has a purpose.”  However, he also admitted that 

one of the more challenging sides of this career is dealing with art as 

a business, because if you decide to do this, you have to give more 

consideration to creating art that your audience will buy. Greg proudly 

states, “I will always be an artist – this is who I am. I am grateful to my 

Dad for inspiring my disciplined work ethic and my Mum for encouraging 

my creativity.  I hope that in the future I can find an audience here at 

home and abroad who will appreciate my work. And someday soon I 

would also like to do more solo exhibitions. This is my goal.” 

With an unwavering belief in his art, Greg Chin is set to continue doing 

what he loves best – creating unique artwork that will intrigue and 

inspire you.

In What is Art by Leo Tolstoy he states, “If only the spectators … are 

infected by the feelings which the author has felt, it is art.” 

GREG CHINFEATURE

INSPIRE40 JAN-MAR 2014 41

GREG CHINFEATURE



www.rano360.com

RANO
360

EVENTS
WITH

3

2

1

4 5

9

7

6

8

1. Sin City Crossfit Singapore.  2. Dato Hj Rozan bin Yunos  - The Spirit of Budõ. 3. Executive Principal of ISB  and Scott Cassell, the Luminox Brand 
Ambassador. 4. Wu Chun with Louise Bourgoin at a Christian Dior Event. 5. Princess Fadzillah Lubabul Bolkiah at the Pusat Ehsan Charity Bazaar. 
6. Dato Paduka Awang Haji Bahrin Bin Abdullah, Deputy Minister of Finance cum Chairman of BIBD Launching the new BIBD Branch at KB. 7. His 
Majesty and Crown Prince visit ICT Players. 8. Milla & Dk Alizan Amalina Putri - Meet the Fan with Maher Zain. 9. Sam Siren at the Radisson Art 
Showcase

10

12

11

14

1513

16

17 18

10. Aliakbar and Danny Aimi ran the full marathon at Honolulu Marathon 2013, Hawaii. 11. Dean Kassim on a self-sponsored mission to document 
his experience at Tacloban. 12. RBC Open House at Airport Restaurant. 13. HSBC Fright Night. 14. Pride & Prejudice stage show. 15. [ Be Bold! Go 
Bald! ], Asean Year Consumer Fair for the Brunei Breast Cancer Support Group (BBCSG). 16. 4th Brunei National Jamboree. 17. HSBC Fright Night. 
18. Gloria Jeans Opens their second outlet at Freshco with the High Commissioner of Austrilia H.E Todd Mercer.



The 
Business
of Design
A conversation with MixmediaWorx’s (MMW) Creative Director, NJ 

Matussin on why design matters now more than ever in business and 

how your company can be more creative in connecting with your 

customers.

Why does design matter to businesses?

Design adds character and gives life to 

businesses and brands all over, and that 

matters a lot because at the end of the day, 

how are people meant to tell the difference 

between 2 or more companies if they look 

alike? What if brands like Apple and Audi both 

had the same logos that featured the letter A, 

and their print ads simply read "buy our 

products, they're awesome!", typed in plain 

black text on a plain white background? 

Advertising dollars would be wasted.

And that's because there's no real excitement 

or originality, which is important to sustain 

any business. Design helps businesses stand 

out, and ignites the imagination which can be 

very powerful in the long run.

How does a company adopt design as 
part of their strategy?

It's important that companies realise just how 

valuable design really is. But before anything 

else, companies must �rst of all de�ne their 

purpose, their very reason for existence, and 

why they matter to the people they serve.

When you de�ne the essence of your brand, 

you're essentially giving your customers more 

than just a product or service for them to buy 

into. What you're really doing is building trust 

with REAL people with REAL needs. They don't 

just want you to take their hard-earned money 

in exchange for your goods or services. They 

want you to engage with them on an emotional 

level through friendly banter, thoughtful 

messaging, and attractive design. We all know 

that repeat customers are what really drives 

your business, and a familiar brand with a 

remarkable identity will certainly facilitate that.

Tell us about the growth of the commercial 
design industry in Brunei in the past 5 
years.

It's pretty dramatic how much the commercial 

design landscape has changed here over the 

years. Unlike before, we're now witnessing this 

sudden in�ux of young creatives fresh out of 

university (some with valuable work 

experience), each bringing their own brand of 

design with them, and that's a beautiful thing. 

The timing couldn't be better either – there are 

more local creative agencies now than I could 

even count!

We've got a nice blend of seasoned 

professionals and ambitious young innovators, 

so businesses have plenty of variety to choose 

from when engaging with an agency to get 

some creative work done. We have some real 

competition out there now, and we're seeing a 

lot more cutting-edge creative work.

It’s no secret that local agencies charge as low 

as $2,000 to as much as $120,000 for a 

standard branding exercise or an advertising 

campaign. Sometimes jaws still drop in disbelief 

at this cost, but we're talking about a price 

range that's considered quite affordable in our 

region.

 

What's very exciting is that a handful of 

Brunei's biggest brands are beginning to 

understand the real value of design. In recent 

years, big names like BEDB, Royal Brunei and 

DST have shown some real character by 

opening themselves up to change and allowing 

their brand to evolve through strategic 

rebranding exercises. People are starting to take 

notice, and it's only a matter of time before more 

businesses realise that investing in a good 

design strategy is money and time well spent.

What is the creative process of your 
agency?

As creative strategists, what we like to do is turn 

everything on its head and see if anything new 

falls and breaks new ground. We're constantly 

looking for new and compelling ways to tell a 

story. And because everyone remembers a good 

story, we also want to make sure it sticks. 

Longevity obviously goes a long way.

Part of our brand belief at MMW is building 

relationships from the ground up. We don't just 

consult our clients – we have conversations with 

them like good friends do, we build a rapport and 

we explore possibilities no matter how 

impossible they sound.

It helps that we're a pretty wild bunch too. Wild 

in a good way of course! While we do treat our 

design practice very seriously, we don't treat 

ourselves the same way as that takes the fun out 

of work. And work does take up a third of our 

lives! So there's never a dull moment in the 

of�ce. (At times it gets quite loud, to be honest 

haha.) But you'll be surprised by just how many 

ideas come about from the constant exchange of 

words and the hours of brainstorming until the 

parking lot is empty. I guess that's what we can 

really pride ourselves on - having a bustling 

creative culture that's high on curiosity and 

fearless when it comes to trying new things.

MMW’s new high-definition 
digital advertising displays., Mixel 
to be launched nationwide in the 
near future.

CREATIVE AGENCYFEATURE
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Why does design matter to businesses?

Design adds character and gives life to 

businesses and brands all over, and that 

matters a lot because at the end of the day, 

how are people meant to tell the difference 

between 2 or more companies if they look 

alike? What if brands like Apple and Audi both 

had the same logos that featured the letter A, 

and their print ads simply read "buy our 

products, they're awesome!", typed in plain 

black text on a plain white background? 

Advertising dollars would be wasted.

And that's because there's no real excitement 

or originality, which is important to sustain 

any business. Design helps businesses stand 

out, and ignites the imagination which can be 

very powerful in the long run.

How does a company adopt design as 
part of their strategy?

It's important that companies realise just how 

valuable design really is. But before anything 

else, companies must �rst of all de�ne their 

purpose, their very reason for existence, and 

why they matter to the people they serve.

When you de�ne the essence of your brand, 

you're essentially giving your customers more 

than just a product or service for them to buy 

into. What you're really doing is building trust 

with REAL people with REAL needs. They don't 

just want you to take their hard-earned money 

in exchange for your goods or services. They 

want you to engage with them on an emotional 

level through friendly banter, thoughtful 

messaging, and attractive design. We all know 

that repeat customers are what really drives 

your business, and a familiar brand with a 

remarkable identity will certainly facilitate that.

Tell us about the growth of the commercial 
design industry in Brunei in the past 5 
years.

It's pretty dramatic how much the commercial 

design landscape has changed here over the 

years. Unlike before, we're now witnessing this 

sudden in�ux of young creatives fresh out of 

university (some with valuable work 

experience), each bringing their own brand of 

design with them, and that's a beautiful thing. 

The timing couldn't be better either – there are 

more local creative agencies now than I could 

even count!

We've got a nice blend of seasoned 

professionals and ambitious young innovators, 

so businesses have plenty of variety to choose 

from when engaging with an agency to get 

some creative work done. We have some real 

competition out there now, and we're seeing a 

lot more cutting-edge creative work.

It’s no secret that local agencies charge as low 

as $2,000 to as much as $120,000 for a 

standard branding exercise or an advertising 

campaign. Sometimes jaws still drop in disbelief 

at this cost, but we're talking about a price 

range that's considered quite affordable in our 

region.

 

What's very exciting is that a handful of 

Brunei's biggest brands are beginning to 

understand the real value of design. In recent 

years, big names like BEDB, Royal Brunei and 

DST have shown some real character by 

opening themselves up to change and allowing 

their brand to evolve through strategic 

rebranding exercises. People are starting to take 

notice, and it's only a matter of time before more 

businesses realise that investing in a good 

design strategy is money and time well spent.

What is the creative process of your 
agency?

As creative strategists, what we like to do is turn 

everything on its head and see if anything new 

falls and breaks new ground. We're constantly 

looking for new and compelling ways to tell a 

story. And because everyone remembers a good 

story, we also want to make sure it sticks. 

Longevity obviously goes a long way.

Part of our brand belief at MMW is building 

relationships from the ground up. We don't just 

consult our clients – we have conversations with 

them like good friends do, we build a rapport and 

we explore possibilities no matter how 

impossible they sound.

It helps that we're a pretty wild bunch too. Wild 

in a good way of course! While we do treat our 

design practice very seriously, we don't treat 

ourselves the same way as that takes the fun out 

of work. And work does take up a third of our 

lives! So there's never a dull moment in the 

of�ce. (At times it gets quite loud, to be honest 

haha.) But you'll be surprised by just how many 

ideas come about from the constant exchange of 

words and the hours of brainstorming until the 

parking lot is empty. I guess that's what we can 

really pride ourselves on - having a bustling 

creative culture that's high on curiosity and 

fearless when it comes to trying new things.
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Nj Matussin | Creative Director

MixmediaWorx

“When you define the 

essence of your brand, 

you're essentially giving 

your customers more 

than just a product or 

service to buy into.”
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9 WAYS TO 
IGNITE 
YOUR        

   CREATIVITY71. Make the time
Creativity, the act of turning new and imaginative ideas into 

reality, is a crucial factor for future business success. Like 

everything else in life, if you want to be creative you need 

to make the decision to start and commit to it. Create the 

right environment, focus your attention on what you want to 

create and allocate some time for brainstorming, as this is a 

powerful tool to stimulate your creativity. Begin with the end 

in mind and visualise the outcome of your creativity. Follow 

your passions and ideas will start flooding in.

2. Live in the question
It’s been said that at the age of 5, children ask 120 questions 

a day, at age 6 they ask only 60 questions a day, and at the 

age of 40, adults ask 4 questions a day. We adults need to 

go back to where we started, and ask questions, instead of 

trying to find immediate answers. Pay attention to questions 

other people ask, and collect questions you find compelling. 

Dig deep and ask why. Experiment and explore, and question 

things from different perspectives. 

3. To be inspired, get inspired! 
Feed your brain. Nowadays you can find an array of sources 

to get you inspired. I personally love TED Talks and all sorts 

of podcasts, but you can find great sources of motivation in 

books, poems, stories, films, podcast and music. Replenish 

your creative stock by shaking things up a bit and breaking 

out of your routine this will help to activate the right-side of 

your brain.

4. Immerse yourself in nature
We are so blessed to be living in such a beautiful country, 

Brunei Darussalam, surrounded by nature. Spend time 

relaxing and enjoying the beauty of nature, you may be 

surprised at how many creative ideas spring to mind.

 

5. Escape from it all 
Switch off your phone and other gadgets; that means no 

Facebook, no Twitter, no technology! Make it a habit to 

intentionally give your brain a break from any technological 

stimulus. And stop thinking! Thinking too much is the enemy 

of creativity.

6. Remove the label
If you believe that you are not a creative person, you will 

never be creative. Here’s the good news, we are all naturally 

creative, but rigid education systems and time constraints 

drive it out of us as we grow up; but we can still get it back! 

Create a new label for yourself, one that says you believe 

that you can change the world, and you will. All that creativity 

requires is practice and a supportive environment in which 

to flourish.

7. Keep it safe
Whenever you have an idea, no matter how radical or 

ridiculous it may seem at the time, capture it, and always 

keep it safe. Carry a little book with you for writing down 

ideas as they come; or capture them on your phone via 

images, texts, key words, etc. If you keep them somewhere 

safe, rather than in your mind, you will have a better chance 

of developing them later on. 

Isabel Valle is a certified Executive and 
Leadership Coach. She is also a mentor and 
the Founder of Global Room in Brunei. Isabel 
specialises in leadership development and 
building organisational culture. Isabel has 
held senior positions within the hospitality 
industry in countries around the world.

More information available on
www.isabelvalle.com

CREATIVITYCOLUMN    

 Jay Chou - Made of Coffee Mug Stains   by Hong Yi

This project was inspired by the opening and closing lines in Jay Chou’s song, ‘Secret’. The opening line is about lifting 
a coffee cup off the saucer. The ending line of the song is about autumn leaves and fragmented pieces. Hundreds of 
individual coffee stain rings, many of them broken and imperfect like fallen autumn leaves, form a whole portrait.

The project took 12 hours to finish.

Copy Right Red Hong Yi
www.redhongyi.com
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HOW TO LOSE
WEIGHT
WITHOUT
TRYING

www.fitnesszone.com.bn

Your first step to Greatness begins with Good Health.
Take up the 7 day challenge. On us!

Present this Voucher to redeem your Pass

Call and book your
appointment today!

*One time 30 minutes instruction
KIULAP 223 3338

Free Health Assesment

Free One on One Coaching*

Free 7 day Pass 

SERUSOP 244 8488

There's no doubt about it: dieting sucks. 

Not only because you feel hungry all the 

time and deprive yourself of your favorite 

foods—dieting's also unsustainable in the 

long-term. No matter how much weight you 

want to lose, a better approach is to make 

healthy eating part of your overall lifestyle, 

rather than a temporary punishment. Do 

this, and watch as the weight drops off 

naturally, without ever going on a diet.  

Here are five tips to lose weight without trying: 

1. Fill up on veggies at every meal. 

It’s all in your head. Either that, or you’ve 

just never had them cooked right. Canned, 

over-sauced veggies aren't on anyone's list 

of delicious foods. But fresh, just ripened, 

seasonal veggies are a great choice. Once 

you find a few you like, start incorporating 

them at every meal (or at least two out of 

three). Toss them in a salad, steam them, 

or bake them, then aim to make vegetables 

fill up about two thirds of your plate. When 

you fill up on veggies, you're less likely to eat 

unhealthy foods.

2. Eat 30 grams of protein for 

breakfast. 

Protein is what keeps you full, fuels your 

muscles, and helps you lose weight or 

maintain weight loss. Plus, since protein 

is harder for your body to break down than 

carbohydrates, you’ll actually increase 

your metabolism when you eat a meal high 

in protein versus one full of mostly carbs. 

Consuming 30 grams of protein within 30 

minutes of waking up can not only speed 

up fat loss, it can also make you feel full and 

satisfied for longer. 

3. Make your own food as often as 

possible. 

When you eat at home rather than grabbing 

something from a fast food joint or eating out 

at a restaurant, it helps if you know exactly 

what's going into your food without having 

to guess. That means you can decide how 

much butter, oil, cheese, and other high calorie 

additions go into your meals, making it easier 

to eat healthier without having to work too 

hard. 

4. Skip the Non-fat. 

If you're like most people, you still reach for 

nonfat whenever possible. When most people 

think of eating fat, they think it will make them 

fat. But surprisingly, it's really just the opposite. 

Because not only will eating fat make your skin 

softer, hair and nails healthier and cushion your 

joints, it will also make you feel full during a 

meal, give you long-term energy and prevent 

you from craving unhealthy snacks after your 

meal.

Include more healthy fats like avocados, 

nuts, olive oil, and coconut into your diet, and 

you'll soon find your cravings decreasing, 

your appetite normalising and weight loss 

becoming more effortless than ever. 

5. Allow yourself treats on a regular 

basis. 

One of the worst things about dieting is that 

more often than not, you're forced to stop 

eating all your favorite foods. And not only 

does this make you feel deprived, it can 

often lead to binge eating.

But if you're exercising regularly and 

maintaining a healthy diet the majority of the 

time, allowing yourself a few small treats here 

and there will not only make you happier, it 

will also make you more likely to stick with 

healthy eating habit in the long-term. 

Because life is supposed to be enjoyed, 

right? And if you start incorporating these 

tips into your daily life, it will not only become 

more enjoyable—you'll begin to see how 

easy it is to lose weight without really trying. 

Krista Stryker
www.12minuteathlete.com

HEALTH AND FITNESSCOLUMN    
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FEATURING

JENNY
MALAI
ALI

Liz: We hear your voice everywhere we go! 

We hear it (on the plane) when we arrive in 

Brunei, and we hear it when we leave. What is 

it like, being one of Brunei’s most prominent 

Radio DJs? 

Jenny: I think radio is different to what we are 

doing right now (in a live interview) because 

I’m in a vacuum and I’m not interacting 

(with audiences directly), therefore I’d be in 

complete control, which probably represents 

my personality; I like to be in control of the 

situation. 

On the radio, (unless I give you the 

permission) you can’t really talk back to me 

or tell me that I’m not making sense, it is 

really one way communication. 

Liz: I remember having this conversation 

with you over lunch and I was shocked by the 

fact that you said you weren’t an extrovert. 

Please help us to make sense of this.

Jenny: I’m not as extroverted as most 

people may think. Radio seems to fit into 

that whole psychology. Radio personalities 

are often projected as people who are very 

outgoing but it’s really not. You’re by yourself 

all the time, I think you will find a lot of DJs, 

Fakhrul included, are very good at being 

alone and if there’s a choice to go to a big 

social event or be alone, I think a lot of us 

would choose to be alone!

I don’t think being an introvert means you’re 

shy with people. However, certain people 

may expect me to be bubbly and charismatic 

(because of what I do); but charisma can 

run out! Once I finish my noon show at 2pm, 

I’m all out of charisma, you can’t expect me 

to be funny, because it’s really not going to 

happen. 

Time Out with Liz is a monthly live event 

hosted by Elizabeth Sim with inspiring 

personalities in Brunei. The program is a 

light hearted conversation with them about 

their cool projects, different perspectives 

and stories. You can find out more this by 

emailing Liz on timeoutwithliz@gmail.com or 

calling 882 6013.

Liz: Tell us about a typical day in your life.

Jenny: I’m a real morning person, the earlier, 

the better. I like to get up at 4.45 am or 5am. 

I’ve got two children, a five year old and a 

three year old – and once they wake up, I 

have no free time and all parents know that. 

So the early hours are my only downtime. I 

love watching the sun come up, opening the 

windows and feeling the air, I love my coffee. 

I don’t watch tv. I’ll do, hopefully, yoga, or just 

maybe do nothing and then somebody will 

just come down and want help and then you 

know it’s game over. 

Then we’d have breakfast and I’m lucky if I 

don’t have to be anywhere by eight o’clock, 

so with the children at school then I have till 

ten before I have to do my show. Following 

that, it would be meetings, or rehearsals for 

events or briefings or something different. My 

schedule is varied. I might have a four o’clock 

show, four radio shows, it might be three 

interviews in the course of the day.

Liz: How do you feel at the end of the day?

Jenny: Nine o’clock at night is usually the 

end of the day for most of us but with children, 

sleep is a luxury. So to get into my pyjamas 

and read a book by nine is really nice.

Liz: Can you elaborate more about your work 

life?

Jenny: Sometimes I have to meet so many 

different groups of people all day, you kind 

of have to merge yourself to the company’s 

personality that you are working for. Whether 

it’s Shell or Coffee Bean, you become one with 

them and then you go back to your normal 

self.

Liz: What kind of things help you to maintain 

your energy level and keep looking so 

beautiful? 

Jenny: I really like taking walks and enjoying 

the fresh air. I like my toiletries and I like to 

cook too.

Floor: What advice would you give to aspiring 

hosts who wish to do your type of job?

Jenny: I think that in this field, you just have 

to be real. Don’t put on a fake accent, don’t 

pretend to be something you’re not because 

it will all just fall apart in minutes. Audiences 

are not stupid so don’t think (for a minute) 

that they can’t see right through you. Also, 

don’t try to be too dangerous because it 

may make some people uncomfortable. And 

don’t make it all about you, ever! It’s great if 

you are in charge of your own radio station 

but at the end of the day though, you are 

delivering a message and I feel very strongly 

about that. You represent something bigger 

than you. Also be disciplined and charge for 

your services correctly. Have a value for your 

services, whether you are an MC or singing, 

because nobody else will. 

TIMEOUT WITH LIZ    
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5 STEPS
TO START SAVING FOR YOUR FUTURE

1. Have a clear Financial Objective, a 
    Timeline and Stick to it!

Make saving a habit as soon as you get your first job. I remember when I 

first started working I had a very simple and clear three year, five year and 

10 year plan. Unlike most of my colleagues who bought flashy vehicles, I 

borrowed a car from my father to drive to work because I had a three year 

plan to save up enough money to buy a car and also for the deposit for 

my first home. My five year plan was then to invest in another property 

and in ten years time to invest in a second property. From there, I worked 

backwards as I knew how much I needed to put aside in order to realise 

these goals. I was relentless in sticking to my plans and was constantly 

inspired and encouraged by my mum.

I have nearly completed the payments for these properties, which is part 

of the plan to be debt free by a certain age. All made possible because I 

planned, had clear objectives and I swore by it!

2. Boost your Savings; Control your 
    Spending.

Sounds easy, but as the cliché goes: it’s not how much you make that’s 

important – it’s how much you save. Make a clear differentiation between 

needs and wants, because every dollar we spend on something we do not 

need is a dollar we don’t have to save for something that we do need!

3. Put your Eggs in different Baskets.

Start by opening a basic savings account and be committed to putting 

aside a fixed amount of your salary every month  - do not withdraw. When 

you get accustomed to doing this find out about Takaful. This is an excellent 

tool to help you save because if you withdraw your Takaful savings before 

the maturity – you do not benefit. One of the main advantages of having 

a takaful plan is that, it helps to provide financial security for your family 

in the event of emergency. In Brunei, the government has a mechanism 

through TAP and SCP schemes which encourage people to save. Talk to 

your financial planner to assess your personal financial situation and get 

an understanding of the various investment options which may be suitable 

for you.

4. Be Financially Literate

Read and learn! There is an unlimited amount of resources on finance 

both online and on print. I particularly enjoy reading regional resources as I 

personally find that they are a lot more relevant to our lifestyle and culture. 

Plus, the investment opportunities available are much closer to home.

Attend financial workshops and talk to as many financial planners as 

possible. You can almost always get free advice from different financial 

institutions, as they are always keen to promote their products. Be 

discerning and evaluate the best option for you! This year, BIBD will have 

23 certified Islamic Financial Planners to serve your needs, we will also 

be conducting free regular financial planning workshops for the public. 

Speak to the customer service advisors at any of our branches to register 

your interest.

5. Borrow only to Improve Your Wealth

As a banker, I have seen many instances of clients who take out personal 

loans which they could hardly afford in order to purchase the latest 

gadgets, new cars, furniture or even to pay for holidays. What they do 

not realise, for example, is that the seven days of pleasure which they 

experience while on holiday may mean seven years of debt to pay off. 

You should think smart. Borrow for the right reason and invest this money 

wisely – for example invest in education or property as you will not regret 

this and it will undoubtedly pay off in the future. 

When it comes to saving for the future, the best time to start the 

habit is when you are young. No matter how much you earn, the 

financial decisions you make today can affect your lifestyle for 

years to come. The good news is that you don’t need to be a 

finance expert to take charge of your financial future. You simply 

need to understand a few basic concepts and these can help you 

to secure a better future for you and your family.

Here are a few personal finance tips:

Hjh Nurul is the Deputy Head of 
Consumer Banking and the Head of CSR 
in BIBD. She has worked with BIBD for 
over 18 years in the areas of Finance 
and Investment banking. Her current 
portfolio includes managing the Sales & 
Distribution Channels of Consumer and 
Retail Banking. Hjh Nurul holds a BA in 
Accounting & Finance from the UK and 
was an IBB scholar.
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“Growing up, 
I’ve always 
wanted to 
represent my 
country, to tell 
the world that 
there is more 
to this tiny little 
country other 
than oil and 
gas.”

Feature > Fakhrul Razi08

A 
quiet charming smile greeted me, but as we talked 

more about his life and acting career he spoke 

with a sense of sincerity and intense passion. He 

revealed that his ultimate goal “Is to use the art form of 

acting to give hope to others.”

Meet Kevin Lo, a young man who exudes confidence and a 

strong sense of purpose. Whether he’s playing the serious 

role of John Proctor or entertaining us as the witty Professor 

Higgins, it is clear that as an actor Kevin works indefatigably 

to bring his characters to life so that the audience can 

experience the reality of what is presented on stage. 

Undoubtedly, it is Kevin’s positive attitude, passion and 

perseverance that enabled him to win four gold medals plus 

three Division World Champion titles for Dramatic Comedy 

and Classic Categories at this year’s World Championship 

of Performing Arts in Hollywood, Los Angeles. He sees 

these accomplishments as just the beginning, as his aim “is 

to learn more about acting through education”. Kevin was 

very honest in this interview as he admitted that his journey 

towards discovering acting as his chosen career has neither 

been easy nor straightforward – but with the advice and 

support of his parents, family and friends he’s been able to 

turn his dream into a reality. Kevin hopes that his experience 

will help to motivate and inspire other young local actors 

who are thinking about making acting a career. He wants 

them to know that it is possible to become and actor if you 

work hard, follow your heart, but most of all – never give up.

DARING
TO 
DREAM

follow
his

KEVIN LOFEATURE
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“It is the quality of one's 
convictions that determines 
success.” Harry Potter and the Deathly 

Hallows: Part 2 2011 David Thewlis

Kevin’s initial ambition was to become a 

lawyer, a career choice which his family 

fully supported. However, he’s the first to 

admit that he didn’t study as hard as he 

should for his A' Level exams and hence 

his grades were not as he’d expected. 

But Kevin was determined to pursue this 

career and also did not want to disappoint 

his family, so he courageously decided to 

speak to the Director at the Law School 

at INTI. He convinced the Director that if 

given a place on the law program he would 

do his very best to succeed. The Director 

saw Kevin’s conviction and sincerity and 

admitted him into the program. By the end 

of his first year at law school, Kevin had 

achieved top grades in every exam and 

would go on to become President of the Law 

society in charge of student welfare. Kevin 

had managed to prove to both his family 

and the Director that he was a man of his 

word and that he had a determination of 

steel. Unbeknown to Kevin at this point, this 

unwavering conviction would take him far in 

the future.

“Do you know that the harder 
thing to do and the right thing to 
do are usually the same thing?  
Nothing that has meaning is 
easy.” The Weather Man 2005 Michael 

Caine

After completing his law degree in the UK, 

Kevin returned to Brunei to work with a local 

law firm. However, the burning passion for 

acting which he’d discovered while with the 

acting group “College Players” could not be 

extinguished. It took Kevin many gruelling 

months to decide which career path to 

choose. In the end, he chose to follow his 

heart. But I had to ask Kevin how did he 

leave a profession that is associated with justice 

and morality to opt for one that’s associated 

with the glitz and glamour of Hollywood? Kevin 

firmly replied, “It was an excruciatingly difficult 

decision for me, but I believe that acting is my 

vocation. My focus is to work with scripts that 

deliver inspirational messages so that as an 

actor I can use this art form to give hope to the 

people who watch me perform.”

 

“If there’s one thing family does, 
it is to believe, against all odds, 
in the best of each other.” Ghosts of 

Girlfriends Past 2009 Breckin Meyer

Family is the single most important factor in 

Kevin’s life. It was the support of his family 

that gave him the courage to pursue his acting 

career. As he explained, “I am close to both 

of my parents. I can always rely on my Mum 

to give me her honest opinion and I know that 

whether I agree with it or not, she’s coming 

from a place of love and complete care. My 

Dad is a very humble person, he stands in the 

background and is my best friend. He’s always 

there quietly supporting and guiding me. He 

is my role model and keeps me on track. My 

grandparents have also played a significant 

role in my life. Before she passed away I was 

extremely close to my maternal grandmother – 

she was a great inspiration to me as she 

taught me about patience and tolerance 

and was always there to listen to me and 

to give advice.”  

“Anyone can memorise facts 
and figures.  The real way to 
learn anything is to go out 
and experience it.  Let your 
curiosity lead you.” Curious George 

2006 Will Ferrell 

As an extensive traveller, Kevin has visited 

places such as Iran and Kenya. He’s seen 

the sophistication of Persian architecture 

and culture; and has experienced both the 

beauty and reality of life in Nairobi. Kevin 

believes that when you travel and meet 

different people you have to be focused, 

you have to live in the moment, in order to 

reap the full benefit of the experience. He 

says that his travel adventures have helped 

him with his acting because when he’s 

on stage he also has to be completely in 

the moment – acting and reacting, so that 

the audience is moved emotionally by the 

power of what he delivers. 

“Life isn’t about finding 
yourself. Life is about creating 
yourself.” George Bernard Shaw

Fully charged with positive energy and the 

will to succeed, Kevin Lo acknowledges 

that pursuing his dream will be tough at 

times. He understands and accepts that 

there will be obstacles to overcome and 

that he must be brave enough to take risks 

– but he has an unwavering faith in himself 

and his abilities – and he believes that 

with the support of his family and friends 

he can make it. Kevin has been offered 

two scholarships in the USA and no doubt 

will seize these opportunities to learn as 

much as he can. As Kevin continues on 

his journey we believe that he has what 

it takes to achieve his goal – passion and 

grit! 

GOLDEN CORPORATION SDN BHD
(Cooperating with Semaun Marine Resources Sdn Bhd)

Lot 19 Spg 245, Kg Serambangun Industry Site,

Tutong TA2541, Brunei Darussalam.

Tel: +673-4260080,4260079  |  Fax: +673-4260068

Website: www.golden-corp.com

The World’s First
Organic Blue Shrimp

Proudly Cultured in Brunei

Lot 19 Spg 245, Kg Serambangun Industry Site, Tutong TA2541, Brunei Darussalam.
Tel: +673-4260080,4260079  |  Fax: +673-4260068  |  Website: www.golden-corp.com
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Thanis Lim is a food journalist with work 

published in the Lonely Planet. His blog 

posts on food in Brunei, Hatyai and 

Penang are highly ranked on Google. 

Thanis has also won acclaim and awards 

for his cooking. You can watch Thanis on 

RTB  every saturday at 10.30am or visit 

his blog at 

www.thanislim.com. 

Their dry aged Angus Ribeye USDA Prime Grade Steak is simply tender 

and melt in your mouth (very highly rated by Manila bloggers)! Packed with 

flavour and while it might look oily ~~ you’re basically looking at it’s own 

fat! Hmm ~~~ steak bathing on its own fat~ yum yum ~~

One of the signature dishes is the Stir fried mud crabs 

with yellow curry spices. A beautiful yet delicious 

dish! You can have the option to have them remove 

the meat from the shell for you for easy eating but 

I requested for the shell for picture taking. Once 

again –I felt it should be hotter as it lacked heat ~ 

something that one should notify the waiter as well. 

The next dish is their famous seafood kare kare, 

assorted seafood, dipped in special Filipino style peanut 

sauce and served with their powerful shrimp paste! 

Quite a big portion! 

>
>

>
>

>
>

Kanin Club, 
Manila

Kanin Club, 
Manila

Kanin Club, Manila

Now this is the dish I was raving about! 

Va Bene Pasta Deli signature Black 

Squid Ink Tagliolini, with seafood 

marinara in a light tomato cream 

sauce! You don’t have to worry about 

staining your teeth black! My brother 

and me had to hold back our tears 

because it was so good! My brother 

insisted on ordering another plate of 

this dish – claiming he will never feel 

complete if he left Manila without 

ordering another helping of this! 

>
>

Va Bene Pasta Deli,
Manila

The dipping sauce goes 

very well with the chicken 

~~ fresh ingredients 

always make the best 

sauces! 

>>

Mango Tree,
Manila
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M
y name is actually not even 

Ashton. Ashton is my middle 

name. My first name’s Chris. It 

always has been. It got changed when I was 

like 19 and I became an actor, but there are 

some really amazing things that I learned 

when I was Chris, and I wanted to share 

those things with you guys because I think 

it’s helped me be here today. So, it’s really 

3 things. The first thing is about opportunity. 

The second thing is about being sexy. And 

the third thing is about living life. 

Opportunity 
I believe that opportunity looks a lot like hard 

work. When I was 13 I had my first job with 

my Dad carrying shingles up to the roof, 

and then I got a job washing dishes at a 

restaurant, and then I got a job in a grocery 

store deli, and then I got a job in a factory 

sweeping Cheerio dust off the ground. And 

I’ve never had a job in my life that I was 

better than. I was always just lucky to have 

a job, and every job I had was a stepping 

stone to my next job and I never quit my job 

until I had my next job. And so opportunities 

look a lot like work.

Being sexy 
The sexiest thing in the entire world, is being 

really smart. And being thoughtful. And being 

generous. Everything else is crap, I promise 

you. It’s just crap that people try to sell to 

you to make you feel like less, so don’t buy 

it. Be smart, be thoughtful, and be generous.

Build a Life
The third thing is something that I just re-

learned when I was making this movie about 

Steve Jobs. And Steve Jobs said when you 

grow up you tend to get told that the world 

is the way that it is, and that your life is to 

live your life inside the world and try not to 

get in too much trouble, and maybe get an 

education and get a job and make some 

money and have a family. But life can be a 

lot broader than that when you realize one 

simple thing, and that is that everything 

around us that we call life was made up by 

people who are no smarter than you, and 

you can build your own things, you can build 

your own life that other people can live in. So 

build a life. Don’t live one, build one. 

Find your opportunities, and always be sexy. 

I love you guys.

UNCANNY SELF-HELP ADVICE THAT WENT

VIRAL 
Ashton Kutcher's Speech at Teen Choice Award
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